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7R METOD KASININ  ST FAD S  L  AVTOMOB L N QL YYATI MÜ SS S L R N N 

R QAB T  DAVAMLILI ININ ANAL Z  
 

O.N. MARKOVA 
 

M qal d   haliy  müxt lif xidm tl r t klif ed n mü ssis l rin r qab t qabiliyy tinin qiym tl ndirilm sind  
istifad  olunan 7R metodikas  vasit si il  r qab t qabiliyy ti analizinin detallar  göst rilib.  Nümun  kimi s rni in 
da nmalar  xidm t göst r n avtomobil n qliyyat  mü ssis sinin r qab t  davaml l n n analizin  bax l b. 

  
Açar sözl r: r qab t  davaml l q, avtomobil n qliyyat  mü ssis l ri. xidm t mü ssis l rinin r qab t  

davaml l , 7R metodikas . 
 

 

THE ANALYSIS OF COMPETITIVENESS OF THE MOTOR TRANSPORTATION  
ENTERPRISES WITH USE OF THE TECHNIQUE 7P 

 
O.N. MARKOVA 

 
This article devoted to analysis of competitiveness by 7P method. This method used to assess the 

competitiveness of enterprises providing various services to the population. For an example the analysis of the 
competitiveness of the passenger transport enterprise is presented. 

 
Keywords: competitiveness, motor transport enterprises. competitiveness of enterprises, method 7 . 
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