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Topu3oHTHI MHAYCTPUM OTABIXA

Typuctudecknit moreniuan AsepbarmpkaHa
neMoHcTpupyeTca B Kazaxcrane

M
KOHE casix ATy

AAMaTY, Kasakcray

TocymapcTBeHHOE aTeHTCTBO 1O
typusmy (I'AT) u Bropo o Typus-
MY OpPraHI30Ba/INl HAIIMOHATbHbII
creHp Asep6aiimKaHa Ha IPOXO-
et B Anmvarsl (Kasaxcran) Mex-
AYHApOIHOI BbICTaBKe « Typusm
u myremectsis» (KITF) - Bexy-
el TYPUCTMYECKOJ BbICTaBKe
B peruoHe llenTpanbHoit Asumn,
coo6unna BP npecc-cny:x6a I'AT.

Ha Hai1oHa/IbHOM CTeH e IUIOLIA-
110 92 KBaIpaTHBIX METPA Hallly CTpPa-
HY IPECTAB/IAIT 9 IIPOMBILIIEHHBIX
napTHEPOB, B ToM unucne 3A0 «Asep-
GaliKaHCKyIe aBUATMHUI», TYPUCTH-
yeckuii neHTp «Ilaxgar», rocTMHNIIBI
U TYPUCTNYECKME ar€HTCTBA. Ha BbI-
craBke mposopstcst B2B (Business to
Business) BcTpeun, CBs3aHHbIE C IIPO-
IBIDKEHMEM TypyU3Ma CTPaHbl, 00CyX-
JIAI0TCA BOSMOXXHOCTY COTPYIAHIYECTBA.

[Tocerurenu asepbaiiPKaHCKOTO
CTeH/Ja 3HAKOMSATCS C ICTOPUEIt, HaLlu-
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OHA/IbHOJ KYXHell, TPajILiisAMU U 00bI-
YasgMHU, KyIbTypPHBIM Hac/leJilieM Ha-
1Ieli CTpaHbl, 00beKTaMM, BK/IIOYEH-
HbIMI B CIIMCOK BCEMMPHOTO HAC/IENSA
UNESCO, 1 noipo6Ho nHPOpMIUpPYIOT-
C£1 0 Pa3/IMYHbIX TYPUCTUIECKUX BO3-
MO>XHOCTSIX - )KUBOIMCHBIX NENIEXO0]I-
HBIX MapmpyTax B KaBkasckux ropax,
9KOTYpax, I0e3/IKaX K TOPAYUM Tep-
MaJIbHbIM MCTOYHMKAM U JIENICTBYIO-
mux B AsepbarimKaHe e4eOHbIX Ky-
popTax.

B enb oTKpbITHA BHICTaBKY Bropo
10 TypusMy Asep6ait/pKaHa BBICTYIIN-
JI0 B Ka4eCTBE HAL[MOHAIbHOTO TIPEfI-
CTABUTEIA Ha IIAHE/IbHOM CECCHL, ITO-
CBAIIEHHOI Pa3BUTHIO MEXXCTPAaHOBO-
IO TypuUsMa.

OTmeTHM, YTO B IEPBOM KBapTajie
TeKylLero rofia Azep6aitypKaH noceTn-
710 16 522 Ka3axcTaHIla, YTO O3HAYAET
pocrt Ha 135% 110 CpaBHEHMIO C aHATIO-
TMYHBIM IEPUOJIOM ITPOIJIOTO TOfa.
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