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Todgigatin magsadini — muassisalarin istehsal masraflaori va onlarin moanfaatinin
arasdirilmasit va manfaatinin maksimallasdiriimasinin saciyyavi xisusiyyatlarinin asaslan-
dirilmast tagkil edir. Oz faaliyyatinin hayata kegirilmasi tigiin firma milayyan masraflar sorf
edir ki, bunlar da zaruri istehsal amillarinin alda edilmasi va istehsal olunan mahsulun
reallagsmast ilo baghdir. Bu masraflarin giymatlondirilmasi firma masraflarinin miiayyan
olunmast iigiindiir. Istehsalin va istanilon Mohsulun reallasmasinin an rentabelli metodu
Sfirmanin masraflarini minimallasdiran metoddur. Masraflarin mahiyyati mihasibat va iqti-
sadi yanasmalar movqgeyindon baxila bilor. Mivafiq olaraq mihasibat masraoflaori istifada
edilon resurslarin reallagdirilmasimin faktiki qiymatlari ila dayar giymatlandirilmasini
6zinda aks etdirir. Mihasibat ucotu va statistik hesabatda muassisanin masraflari mohsulun
maya dayari kimi ¢ixis edir. Masroflorin igtisadi baximdan anlasiimast resurslarin mahdud
olmast problemina va onlardan alternativ istifadanin mimkinllylne asaslanir. Mahiyyatca,
bitin masraflor alternativ moasraflordir. fqtisadg’mm vazifasi odur ki, resurslarin daha
optimal istifadasini secmayi bacarsin. Mahsul istehsali ti¢iin segilon resursun iqtisadi mas-
raoflori ondan daha yaxsi istifads zamani onun dayarina barabardir. Ogar miihasibi firmanin
awalki faaliyyatinin giymatlandirilmasi maraglandirirsa, iqtisad¢in: hom da, firmanin
faaliyyatinin cari va xUisusan prognoziagdrilan giymatlondirilnmasi, mévcud resurslardan
istifadanin daha optimal varianti da maraglandirir. Igtisadi masraflor adaton miihasibat
masraflarindan daha ¢oxdur — bunlar, macmu alternativ masraflordir.

Acar sozlor: firma, iqtisadi vo miihasibat monfooti, mocmu golir, imumi masraflor,
imumi vo son hodd mosraflori

Firma mosroflori vo monfosti ilo bagh tocriibodo gergoklogon mo-
qamlarin elmi-tadqgiqat miistovisinda aragdirilmasi aktual saciyys dasiyir. Bu
baximdan bizim todqiqat isinin do predmetini firma monfootinin maksi-
mallagdirilmasi ila bagli saciyyavi xiisusiyyatlor togkil edir.

Bazar tosarriifatinin asas elementlorindon biri firmadir. Firma dedikdo,
istehsal foaliyyati ilo mosgul olan vo tosarriifat sorbastliyine malik olan (ne-
co vo hansi 6lgiido istehsal etmok, 6z mohsulunu harada, kima vo hansi qiy-
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moats satmaq haqqinda qorarlarin qabulunda) iqtisadi subyekt basa diistiliir.
Firma monfostin maksimallasdirilmasi mogsadils, miioyyon iqtisadi rifah-
larin istehsali {i¢iin resurslart birlogdirir.

Umumi halda monfoat mocmu golirlo (total revenue) macmu masraflor
(total cost) arasindaki forqdir:

TR-TC=n

Mosroflorin 6zii xarici (askar) vo daxili (qeyri-askar, gizli) olur. Xarici
mosraflore xarici (konkret firmaya miinasibatdo) tochizatgilara 6donislor da-
xildir. Macmu goalirdon xarici masraflori ¢ixdiqda, miihasibat manfootini ol-
do edirik. Miihasibat monfosti daxili (gizli) mosroflori nozora almir. Daxili
masraoflore aiddir: 1) sahibkarin 6ziino moxsus olan resurslara mosraflor,
homg¢inin 2) normal manfoot, bu da sahibkarliq bacarigi kimi vacib resursun
payina diigondir. Miihasibat monfootindon daxili masroflori ¢ixdiqda, iqti-
sadi manfaati oldo edirik.

Sok. 1. Sahibkarin alds etdiyi monfaatin strukturu

Belalikls, ancaq xarici mosraflori nozors alan miihasibat monfostin-
don forqli olaraq, igtisadi monfoost alds olunan golirdon hom xarici, hom do
daxili masraoflorin (normal monfost do daxil olmaqla) ¢ixilmasi yolu ilo
miioyyon olunur. Daxili vo xarici mosroflor com halda iqtisadi vo ya alterna-
tiv mosroflori togkil edir. Bu o demokdir ki, real monfastin hocminin miioy-
yon edilmosi zamani resursun elo qiymotino osaslanmaq lazimdir ki, sa-
hibkar onu daha yaxs1 istifads zamani alds eda bilsin.

Iqtisadi mosroflor firmanin faaliyyatinin qiymotlondirilmoesinde mii-
hasibin vao iqgtisad¢inin yanagmalar1 arasindaki forqi anlamaga imkan verir.
Miihasibi hor seydon ovveol, miioyyon (hesabat) dovr orzindo firmanin
foaliyystinin naticalori maraqlandirir. O, kegmisi, fimanin faaliyyatindoki
méveud tocriiboni tohlil edir. Iqtisadgini ise, oksine, firmanin galocayi, onun
foaliyyatinin perspektivleri maraqlanir. Mohz buna gors do, 0, malik oldugu
resurslardan istifadonin daha yaxsi alternativlorinin giymotlorini digqotlo
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izloyir. Miihasibat vo iqtisadi monfootin miiqayisasine cadvalds nazar salaq:

Cadval 1
Iqtisadi vo miihasibat moanfaatinin hesablanmasina niimuno
Torkibi Miihasibat hesablanmas1 | Iqtisadi hesablanma
(min p.v.) (min p.v.)
Monfoot 1500 1500
Xarici mosroflor 1200 1200
o ctimlodon:
a)xammal vo materiallar 525 525
b)yanacaq vo enerji 150 150
s) amok haqq1 375 375
d)10% bazar deracesi ilo bore 150 150
vasaitlori {izra (1000) %
Daxili mosroflor - 375
o climladen
Sahibkarin vaxtinin alternativ qiymati - 75
10%illik deraca ils soxsi kapitalin
(2000) alternativ qiymati - 300
Miihasibat monfaati (1-2) 300 -
Igtisadi (xalis) monfoot (1-2-3) - -75

Cadval aydin olaraq gostorir ki, miihasibat yanagsmasinda firma 300
min p.v. alde edib, monfast normasi 20% (300/1500) teskil edib. Amma
daxili masraflori nozors alsaq, aydin olar ki, firma zerors ugrayib, bunun da
komiyyati kegon il 75 min p.v.toskil edib.

Firmanin iqtisadi fealiyyatinin daha tofsilati ilo tohlili {iglin mocmu,
orta vo son hadd golir anlayislarina baxaq.

Mocmu golir (total revenue —TR)-firmanin miioyyan rifah komiy-
yatinin satisindan oldo etdiyi golirdir:

TR=P x Q,
burada P(price)-qiymot, Q(quantity) —satilan rifah komiyyatidir.

Orta golir (average revenue —AR) —satilan rifahin har vahidine diison
golir. Tokmil rogabat soraitinds orta golir bazar qiymotinag borabordir:

AR=TR/Q= (PxQ)/Q=P

Son hodd golir (marginal revenue-MR) golirin artmasidir ki, bu da
mohsulun buraxilisinin sonsuz sayda ki¢ik hacmdo artmasi1 hesabina yaranir:

MR=ATR/AQ=A(PxQ)/AQ=P.

Absis oxunda mohsulun hocmini, ordinat oxunda iso mocmu goliri
gostorsak, golirin mohsuldan asilili§i koordinat baslangicindan ¢ixan xott
formasinda tosvir olunacagq:
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TR,

Mocmu Golir

0 Mbohsulun hocmi

OF

Sok. 2. Macmu galir
Qrafiko osason, AR=TR/Q=MN/ON=tgo=MR=P.

Istehsalcilarin sonsuz sayda ¢ox oldugu tokmil roqabet soraitindo
onlardan heg¢ biri istehsal olunan mohsulun giymotino ohomiyyatli tosir
gostora bilmir. Firmalar {i¢iin qiymet onlarin iradesindon veo arzularindan
asili olmayaraq, obyektiv olaraq formalasir, noticodo firmalardan hor biri
qiymati alde edon gisminds ¢ixis edir. Ona gora do absis oxunda mohsulun
komiyyatini, ordinat oxunda iso mohsulun qiymsotini tosvir etsok, onda
onlarin qarsiligh olagesi diiz, absis oxuna paralel olacaq (sokil 3). igtisadi
noqteyi-nozordon bu o demokdir ki, tolobin qiymot {izro elastikliyi sonsuz

boyiikdir.
P

Qiymat

M
{P= AR = MR

Mahsul
un

0 N o™ Q

Sok. 3. Tokmil rogabet soraitindo qiymat, orta vo son hadd goliri

Bu grafiklori birlesdirdikda, biz ayrica firma liglin elementar tarazliq
sortlorini oldo edirik: son hadd golir ayrisi ilo mocmu golir oyrisinin kosis-
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mosi movecud giymat soviyyasinds istehsalin tarazli hocmini gostorir (sokil
4).

Orta, son hodd !
qiymati vo macmu
golir TR
P, AR, MR, TR
D=MR=P
2 Q

Mohsulun talab olunan istehsal
hacmi (satilib)

Sak. 4. Tokmil rogabet goraitinds tolob, son hadd vo macmu galir.

Masraflarin tahlilina kegcak. Firma noazariyyasinds vaxt amili boyiik
rol oynayir. Ona goéra do masroflori xarakterizo edorkon, qisamiiddatli vo
uzunmiiddatli vaxt anlayislarini nozordon kegirak.

Qusamiiddatli (short-run) dovr — elo vaxt kasiyidir ki, bu zaman isteh-
salin miioyyon faktorlar1 daimi, digarlori-dayison olur. Istehsalin daimi fak-
torlarina bina va qurgularin timumi Sl¢iilari, istifade olunan masin vo ava-
danliglarin timumi say1, homginin saho iizro foaliyyot gostoron firmalarin sa-
y1 daxildir. Nozords tutulur ki, qisamiiddatli dovrde yeni firmalarin sahoya
daxil olmasi kifayst godor mohduddur. Qisamiiddotdo firma yalniz istehsal
giiclori ilo yiiklonma saviyyasini dlgmayo imkan tapar (is vaxtinin davamli-
ginin, xammaldan vo s.don istifado komiyyatinin 6l¢iilmasi yolu ilo).

Uzunmuddatli (long-run) dévr — els vaxt kasiyidir ki, bu zaman biitiin
faktorlar doyison olur. Uzunmiiddotli doévrdo firma bina vo avadanliglarin
timumi 6l¢iilorini, masin vo avadanliglarin va s.nin kamiyyatini, saho iso bu-
rada foaliyyat gdstoron firmalarin sayin1 doyismok imkanina malikdir. Uzun-
miuddat elo dovrdiir ki, bu zaman sahaye daxil olmaq ve sahaden ¢ixmaq
ticlin mohdudiyyotlor aradan qaldirilir. Biitlin istehsal faktorlarinin daimi
oldugu ani dovrden va faktorlarin bir hissasinin daimi, bir hissasinin iss de-
yison oldugu qisamiiddstli dévrdon forqli olaraq, uzunmiiddatli dovrdo firma
biitiin istehsal parametrlorini doyisa biler. Ug dovriin farglondirilmasi tokmil
rogabat, xalis inhisar, oliqopoliya, inhisar¢i ragabot vo digor inhisarci struk-
turlar noviinde masraflarin tohlili vo firmanin davranisinin xiisusiyyatlori
ticlin boylik shomiyyoto malikdir.

Daimi masraoflor (fixed cost) qisamiiddotli dovrdo istehsal hacminin
artmasi vo ya azalmasi ilo komiyyoti doyismoyon moasraflordir. Daimi maos-
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roflora bina vo qurgularin, masin vo istehsal avadanhglarmin istifadssi,
icaro, asasli tomirlo bagli mosroflor, homginin inzibati xorclor aiddir.
& Nozoro almaq lazimdir ki, inzibati
xorclor vo tomir lizro xorclor miioyyoan do-
= rocads istehsalin 6l¢iilorindon asili oldugun-
i dan, miioyyon sortiliklo daimi masrofloro
aid edilir.
Daimi mosroflor anlayisini qrafikdo
niimayis etdirok:

£

1]

Sak. 5. Daimi mosraflor

Absis xotting istehsal olunmus mohsulun komiyyati, ordinat oxuna iso
masraflori qoyaq. Onda daimi masraflor ayrisi absis oxuna paralel olacaq.
Bu adaton FC il isaralanir.

FC = i
o
c
A
(Cf=mm——
L

)

Sak. 6. Daimi orta mosraflar ayrisi

Istehsal hocminin artmast ilo {imumi moenfaot artdigindan, mohsul va-
hidino diison daimi orta mosraflor daha az hocmdo olur. Daimi orta mos-
roflor AFC (average fixed cost) kimi isaralonir:

AFC=FC/Q, burda Q-istehsalin hocmidir.

Daimi masraflorls yanasi doyison masraflori do ayirirlar ki, bunlar da
istehsalin hacminin doyisilmasindon asilidir.
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Dayisan masraflar (variable cost)- komiyyati istehsal hacminin artma-
sindan vo ya azalmasindan asili olan mosroflordir. Doyison mosroflore xam-
mal, elektrik enerjisi, kdmoke¢i materiallar, omoyin 6donisine olan mosroflor
daxildir. Onlar VC kimi isaralanir.

Komiyysti istehsalinin hocmindon asilt olmayan daimi masroflorden
forqli olaraq, doyison masroflor mohsul buraxilisina proporsional olaraq artir
vo ya azalir.

Istehsalin toskilinin ilkin morhalosinde doyison mosraflor istehsal olu-
nan mohsuldan daha boyiik templs artir (sokil 7).

Istehsalin optimal dlgiilerina nail oldugdan sonra (Q ndqtasinda), do-
yison mosroflorin nisboton gonasti bas verir. Amma istehsalin sonradan ge-
nislonmasi doyison masraflorin yeni artimina gotirib ¢ixarir, bu zaman bura-
xilisin ¢oxalmast masraflorin istehsalin artimindan daha siirstli artimini to-
lab edir.

e ve
Mosraflor

n
a Mohsulun Q

istehsal olunmusg
komiyyati

Sok. 7. Doyison masraflor

Orta doyison masroflor AVC (average variable cost) doyison mosrof-

lorin mohsul hacmi Q-9 nisbati yolu ilo miisyyan olunur:
AVC=VC/Q

Miiassisonin texnoloji cohatdon optimal 6l¢iisiine nail olunduqda, on-
lar 6z minimumuna catir (sokil 8).
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Sak. 8. Orta doyison masraflor ayrisi

Orta doyison mosraflor anlayisi firmanin tosorriifat¢iliginin somorali-
liyinin, tarazliq vaziyyetinin vo yaxin inkisaf perspektivlorinin — istehsalin
genislonmosi, azaldilmasi vo ya sahodon ¢ixmasiin miioyyon edilmasi tigiin
zoruridir. Daimi vo doyigson masraflarin forqlondirilmasi istehsal prosesinin
tohlili vo miixtalif bazar strukturlar1 soraitindos firmanin davranisinin tohlili
ticiin mithiim shamiyyat das1yir.

Umumi mosraflor (total cost) - firmanin qisamiiddotli dévrde mohsul
istehsali ilo olagadar, daimi va dayison xarclorinin comidir. O, TC va ya C
ilo isaralonir. Umumi mosraflor istehsal olunmus mohsulun funksiyasi kimi
cixis edirlor:

_, (Q:TC=A(Q).

Umumi masraflor daimi vo doyison masroflarin comini aks etdirir:

TC=FC+VC, burada FC (fixed cost) - daimi masroflor; VC (variable
cost)-doyison masraflordir.

Qrafik baximindan bu, daimi vo doyison masroflor oyrilorinin comidir
(sokil 9). Orta imumi masraflori imumi masraflorin buraxilmis moahsulun
komiyyatino boliinmosi:

ATC=TC/Q
vo ya orta doyison (AVC) vo orta daimi (AFC) mosraflorin comlonmasi yolu
ilo do almagq olar:
ATC=AFC+AVC=FC+VC)/Q.
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Sok. 9. Doyison, daimi vo timumi masraflor oyrisi

Bozon orta timumi masraflor (ATC) qisa olaraq, AC ilo do isarslonir.
Qrafik baximdan, ATC —ni AFC vo AVC oyrilorinin comlonmaesi yolu ilo
aldo edo bilarik (sokil 10).

4 AFC
ATC
AVC

s
™

Sok. 10. Orta imumi masraflor

Orta timumi masraflor anlayisi firma nozariyyassi {ligiin boylik ohomiyyato
malikdir. Umumi orta mosroflorin giymotlorin soviyyesi ilo miigayisosi
manfostin kamiyyatini miioyyan etmoys imkan verir. Manfast imumi monfaot
(TR-total revenue) vo iimumi masraflor (TC) arasinda forqdir. Bu forq firmanin
faaliyyetinda diizgiin strategiya va taktikani segmayo imkan verir.

Son hadd masraflar (marginal cost) — istehsalin sonsuz kigik artimi
sayasinda timumi mosraflorin artmasidir. Son hadd masraflor dedikds, ados-
ton mohsulun son vahidinin istehsali ilo bagli olan masraflor basa diistliir:

MC=ATC/AQ=A(FC+VC)/ AQ= AFC/AQ+AVC/AQ=1(Q).

Bu diisturdan goriiniir ki, daimi masroflor son hodd moasraflorinin
komiyysting tosir etmir. Son hodd masraflor, ancaq doyison mosroflordon
téromo funksiyadir:

MC=AVC/AQ.
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MC<AC olanda, orta moasraflor ayrisi asagi gedir: mshsulun har yeni
vahidinin istehsali orta moasraflori azaldir;

MC>AC olanda, orta masroflar oyrisi yuxart gedir: mahsulun har yeni
vahidinin istehsal1 orta moasraflori artirir;

AC=min olanda, MC=AC.

Son hodd maosraflorinin oyrisi orta doyison masroflor vo orta iimumi
masroflaor ayrilorini onlarin minimum shomiyyatli néqtalorinds kosir (sokil 11).

MC

Maosraflo

AVC

min ATC

min AVC

O ]
Sak. 11. Orta va son hadd masraflor

Son hodd vo orta mohsuldarligin, homg¢inin son hadd vo orta doyison
masraflor ayrisinin qarsiliqli alagesini xarakteriza edon qrafiklor gilizgii kimi
simmetrikdirlar (sakil 12).

MP AR

NpeasnkHLR W CPBOHAR
MpOAYKT (NpenensHan

W CPEARAR NP IBOTM-

TEMBHOCTE), &1,

0 b L

i Konwuecao 1pyaa, ea.
MC. AVC 16)
Mpeneabueme v Cpeapne Lo

NEPEMBHHLE HILEPWRA, DVE. | miskc | | i
1 o Ve
Lo minAve
0 Q

DHbEM BuNyGKa NROAYKLMN, B4

Sak. 12. Orta va son hadd masraflarinin va orta va
son hadd moahsuldarliginin qarsiliqli alagasi.
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Isgiizar miiossisalorin osas formalar1 xiisusi sahibkarliq sirketlori vo
korporasiyalar, dovlot torofindon tonzimlonon sirkatlor, istehlak kooperativ-
lori vo manfaatlo islomoyon toskilatlar, omokdasliq vo 6ziiniiidare edon sir-
kotlordir. Bunlarin igorisindo on ¢ox yayilmis olanlar xiisusi sahibkarhq sir-
katlori, amokdasliq ve korporasiyalardir. Bu formalar1 bir-biri ilo miiqayisa
etsok, moalum olar ki, sirkotlorin timumi saymnin 70 faizdon ¢oxu xiisusi sa-
hibkarlq sirkotlorinin payina diisiir, amma ABS-da mocmu buraxilisin, an-
caq 6-7%-1 bunlarin payina diisiir, amokdaslig-timumi saydan 10%-dir, bu-
raxilisin 4-5%-i, korporasiyalar imumi saym 18-19 faizini togkil etso do,
mocmu buraxilisin 88-90%-i onlarin {izorine diisiir. Isgiizar miiossisolarin
istiinliik vo ¢atigmazliglar ilo yaxindan tanis olduqda, bu paradoksu asan-
ligla izah etmok olar. Belo tohlil ilk dofo olaraq, A.Algian (1914-2013) vo
H.Demses (1930-2019) torafindon 1970-ci illords verilmisdir.
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MPOU3BOJCTBEHHBIE U3IEPKKHU U ITPUBBLIb ®UPMBI C HOBOM TOU-
KN 3PEHUA

M.AAOAYJIA
PE3IOME

Jnst ocymiecTBieHNsT CBOEH AEATENHPHOCTH MPEANIPUSTHE HECET OIPEAEICHHbIC 3a-
TpPaThl, CBSI3aHHBIE C TIPHOOPETEHNEM HEOOXOIMMBIX MPOU3BOJICTBEHHBIX (JaKTOPOB U pea-
JM3anuel MpousBelleHHON npoayKiuu. ONeHKa 9THX 3aTpaT sBJISETCS 3aTpataMu (UPMBIL.
HawuGonee penradenbHBIM METOJOM MPOM3BOACTBA M PEaNn3alMy JII0OOTO MPOAYKTa CUH-
TAeTCsl TOT, KOTOPBI MUHUMH3HMPYET H3lepkKKH (upMbl. CyIIHOCTH 3aTpaT MOXHO pac-
CMaTpUBaTh C MO3MIUN OyXTaaTepcKOro M 3KOHOMHYECKOTro 1moaxoioB. COOTBETCTBEHHO
OyXranTepckue 3aTparhl MPEACTABIAIOT CO00H CTOMMOCTHYIO OLEHKY HCIOIb3YEMBIX pe-
CypcoB B (pakTHUECKHMX IIEHaX MX pealM3allii. 3aTpaThl NPEANpPUSATHS B OyXraaTepcKoM
y4deTe ¥ CTAaTUCTUYECKON OTUYETHOCTH MPEICTABIIAIOTCS B BUIE CE€0ECTOMMOCTH IIPOAYKIIHH.
DKOHOMHYECKOE MMOHMMAHHUE 3aTpaT OCHOBAHO Ha MpoOJieMe OIpaHWYEHHOCTH PECYPCOB U
BO3MOXKHOCTH HX aJbTEPHATHBHOTO MCHOJIb30BaHus. [0 cyTH, BCe 3aTpaThl SBISIOTCS allb-
TEpHATUBHBIMU M3JEP)KKaMH. 3a/1a4a SKOHOMUCTA COCTOUT B TOM, YTOOBI BHIOpaTh HanOo-
Jiee ONTHMAJIbHOE HCIOJIb30BAHUE PECYPCOB. DKOHOMHYECKUE 3aTpaThl pecypca, BHIOpaH-
HOTO JJIS1 IPOM3BO/ICTBA TOBAapa, paBHBI €r0 CTOMMOCTH (CTOMMOCTH) IPH HAaWIydIieM (u3
BCEX BO3MOXHBIX) BapHaHTaX €ro MCIoNb30BaHus. Eciu Oyxranrepa B OCHOBHOM MHTEpe-
CyeT OIICHKA AEATEIBHOCTH (PUPMBI B MPOIIIOM, TO IKOHOMUCTA, KPOME TOTO, HHTEPECYeT
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TEKyIasi 1 0COOCHHO TPOTHO3MpYyeMas OIeHKa IEeATEIILHOCTH (UPMBI, TIONCK Hamboiee
ONTHMAJILHOTO BapUaHTa MCIOJIB30BaHUS UMEIOIIUXCs Pecypehl. DKOHOMHYECKUE U3/IEPIK-
KA OOBIYHO BBIIIE OYXraJTEpPCKUX M3JEPKEK — 3TO COBOKYIHBIC albTEpHATUBHBIC H3-
JICPIKKH.

KiroueBble cjioBa: ¢pupma, SKOHOMHYECKHH M OyXrantepcKuii mpuOBLIb, MaKCH-
MAaJIbHBIA TPUOBLIE, OOIIUE PACXOIbI, OOIINI U MAKCHMATBHBIH PacXO

PRODUCTION COSTS AND FIRM PROFITS FROM A NEW PERSPECTIVE
M.Ya.YADULLA
SUMMARY

To carry out its activities, the company incurs certain costs associated with the
acquisition of the necessary production factors and the sale of manufactured products. The
valuation of these costs is the costs of the firm. The most cost-effective method of pro-
duction and sale of any product is considered to be one that minimizes the costs of the firm.

The essence of costs can be viewed from the standpoint of accounting and economic
approaches. Accordingly, accounting costs are the cost estimate of the resources used in the
actual prices of their implementation. The costs of the enterprise in the accounting and
statistical reporting are in the form of the cost of production.

The economic understanding of costs is based on the problem of limited resources
and the possibility of their alternative use. Essentially, all costs are opportunity costs. The
task of the economist is to choose the most optimal use of resources.

The economic costs of the resource chosen for the production of a good are equal to
its cost (value) under the best (of all possible) options for its use. If the accountant is mainly
interested in the assessment of the firm's performance in the past, then the economist, in
addition, is interested in the current and especially the predicted assessment of the firm's
performance, the search for the most optimal option for using the available resources. Eco-
nomic costs are usually higher than accounting costs - these are aggregate opportunity
costs.

Keywords: firm, economic and accounting profit, maximum profit, total expenses,
total and maximum expenses
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